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(As per Guidelines of University Grants Commission)
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M!I!htl:! of the Board gfﬂluﬂg’

s, Name Designation College/University
MNin
[ Proll Mukesh Dean, Faculty of Commerce | C.C.5. University, teerut
Kumar Jaln & Business Administration
2 | Prof Amit Sharma | Convener-ll (Commerce) L. P, College, Bulandshahr
3 | Prof. Deepak Kumar | Officiating Principal MM College, Modinagar
Agarwal
4 | Prof. Bhisham Professor M.M.H. College, Ghaziabad
Kapour :
5 | Dr. Ajit Singh Associate Professor SSV College, Hapur
6 | Prof. Anju Garg Convener-1l (Economics) | DAV PG College, Bulandshahr.
7 | Prof. Umesh Holani | Professor and Ex-PVC | Jiwaji University, Gwalior.
i | Prof. B. B. Professor AMU Wamen College, Aligarh.
Mansoor
9 | Prof K. R, Jain Principal DAV College, Dehradun, LK.
10 | Prof. M. C. Jain Retd. Principal Govt. PG College, Khair,
Aligarh
11 | Prof. Vijay Kr. Dean Commerce Dayalbagh Educational
Gangal Institute, Agra.




The Curriculum of Pre Ph.D. course work is typically includes 4 combination of core and
elective courses in the area of Research Methodology, Business Research Methods,
Accounting, Finance, Marketing and Human Resource Management et¢. The coursework
is designed to provide students with a deep undersianding of the various contemporary
issues in the field of Commerée and Business Administration. Al the end of the course
work. research scholar will be able to improve his rescarch skills.

Paper Title

i Research Methodology

Credits : 4 Core Compulsory
I i Business Research Methods and Data Analysis Twluliﬂuﬂl

Credits : 4 Core Compulsory
11 Any one from the following (Elective)

Credits : 4

(i} Contemporary issucs in Commerce
Or
{i1) Contemporary issues in Business Administration

v Dissertation

Credits : 4 ; Core Compulsory




Subject: Common lor all faculties

Course Code: —---- Course Title: Research Methodology Theory

Course Objectives: The main objective of this paper is
. Identify and discuss the role and imporiance of rescarch.
2, ldentify and discuss the issues and concepts salient 10 the rescarch process.

3. ldentify and discuss the complex issues inherent in selecting a research problem. selecting an appropriate
research design, and implementing a research project. '

4, Identity and discuss (he concepts and procedures of sampling. dala collection, analysis and reporting.
Course Qutcomes: At the end of this course. the students should be able 1o:
CO1. Understand some basic coneepts of research and its methodologies.

CO2, Explain key research concepts and issues read, comprehend, and explain research articles in their academic
discipline.

{CO3. Scleet and define appropriate research problem and parameters.
LZ‘O-L Organize and conduct research (advanced project) in 2 more appropriate manner,
COS. Write a research report and thesis.

ICOG. Write a research proposal (grants).

Credits: 4 Core Compulsory

Max. Marks: 100 Min, Pass Marks:35

Total No. of Lectures-Tutorial (in hours per week): L-T: 4-1

No. of
Unit Topics Lectures 60

Perception & Definition of Research, Objectives & Motivations
of Research, Importance of Research, Types of Research,
Research Methods versus Methodology, Process of Research;
1 Review of Literature, Formulation of the Research Problem,
Sources and ldentification of a Research Problem, Status of the

Research Problem, Formulation of Hypothesis, Research
Design.

Outlines of Synopsis; Project Proposal, Project Report
i Writing; Research Paper Writing; Components of Research
Reports; Thesis Writing: Outlines of Thesis, Reference citing, B
Formats of Writing References, Bibliography; Plagiarism.




Intellectual Property (IP), Intclicctual Property Rights (IPR),
Imellectunl Property Law, Different fields of Intellectual
Property Rights, Patents, Publication Ethics: Defimitions
importance Conflicts of Interest, Publication Misconduct | .
1l Definition, Concept, Problems that lead to Unethical Behavior 12
and vice wversa, Types  [dentification of publication
misconduct, Complaints and Appeals; Violation of publication
ethics, Authorship and Contributership; Predatory Publishers
and Joumals.

eb Browsers, Search Engines, MS Word: Handling Graphs,
ables and Charts, Formatting in M3-Word, MS Power Point:
ing Slide Show, Screen Layout and Views, Applying
ign Template, MS Excel: Features, Formulas and Functions.

Ay

Subject Classification Index, Citation, Citation Index, Impact
Factor, h-index, i-10index, INFLIBNET, Introduction to Peer
Reviewed and Open Access Journals, e-Joumals, e-Library,
v Research Databases, Institute for Scientific Information (ISI)
& Journal Citation Reporis, Science Citation Index (SCI), 1z
Social Sciences Citation Index (SSCI), Ants end Humanitics
Citation Index (AHCI), Databases: UGC care list, Web of
Science (WoS), Scopus.

Tenching Lenrning Process: Class discissions! demonstrations, Power Paing presentations, Class activities!
palgrimendy, Field visits., Innermshlp, e

Sunlm-i Rewdings:

Itrrr;dl.w : Rizsearch Design, Qualisiive, Quanilmlve and Mixed Meahods Appeoaches {3™Edition), SAGE.
B, 2018

Gupin. 5: Research Methodology: Methods nind Staibstice] Techniques. Deep & Deep Publications, 2010
Gupta, S.P.: Statistical Methods, Sultan Chand &Sons, 2014,

Kumar. R: Research Methodology: A Step-by-Step Culde for Beginners (3™ Ediion), SAGE, Ine., 2011,
Melville. 5. and Goddard. W.: Research Methodology: An Imroduction (3™ edition) Juta Academic, 20(M
Shortls, T.: The Language of ICT: Inkemation and Cemmunication Technology, Tavior & Francis, 2016,
Research Mahodology: Methods and Techniques by CR. Kothari, Second revised edition

Rescarch Methodology: A siep by step guide for beginners by Ranjic Kumar

Reszarch methodolopy: Methods and Statinical technlgues, by Sanbosh Gupta

Satiaibcal Mathods, by 5.5, Gupla

Kesearch Destgn, Qualtative, Quantitaive and nibxed meathod approaches, by W, Creswell, 3rd edition
Informatisa Commuanicaion Technology, by Tim Shons Handbook of Communication and Social Isteraction:
Skills, by John O, Green, Brant Raney Burleson
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Subject: Commerce and Business Administration
Course Tithe: Business Research
Methods and Data Analysis Techniques o

Course OQljectives: Afier completion of this course Siudenis will be able

1. To recall the furdemenial concepis. principles. and technigues Involved bn business rescarch methods and data
aralysis.

Tudmnm:mnmwmby-m;rﬂiﬂﬂHMMd-ﬂm
the relsiianshlp berween variohlcs.

3. Toupply the correct research methods und data analysis techniques to real-warld business problems,

4. Tuntﬂt-ﬁummﬂmuﬂhlnlwﬂwlmﬂﬁmmmmmh
bimineas research daka.

K Famuhm:luh*kmhdyuﬂntilhnﬁmﬂmmummmdmuﬂjﬂiudﬂﬂqumﬂulp-nd
enscube reseanch prajects.

B, To sssess the validity and refinbillty of resesrch results and évaluate the ethical conslderations involved in the
nesarch process.

Course Code; —

ourse Duitcomest At (he end of this course, (he students should be able

O] Understond the proper use of various ressarch technigues and able 1o know ol least some of the techniques Ln:d.li:-r!
reseanch objectives.

Idemtily amd demonsicaie scility n research duslgns and duis gollecibon sirmapias that are most appropeiabe mJ
rescinch projoct

. Formulate a complete and logical plan for dota snalysis that will sdequasely answer the reseanch guestiorg and probe
ve explanntions |

. Formwllate rescarch questions designed 1 123l refing, and builld theories

Aralyze qualitative ond quarntitative dota, ond cxplain how evidence gathered suppons or refintes an indtkal by pothesis,
Blerprd recarc Dindings and deam approprate condhaorm )

Credits: 4 Coare Compulsory
M. Marks: 100 Min. Pass Marks: 55

Total No. of Letiurei-Tutorial (in hours per week): L-T: 4-1

No.of
Limie Topies Lectures 60

actors nffecting Research Design. Preparation of Schedule, &
uestionnaire, Observation and Imerview.

Emin;. Essentinl and classification of Research
I




Process and types of Research Hypothesis, Steps to remove
difficuliies with the formulation of Hypothesis. Relation
between Theory and Hypothesis. Census vs. Sample, Methods
of reducing Sampling and Non-sampling Emors. Criteria of

good Sample Design.

2

]

Regression  Analysis:  Standard Multiple Regression,
Hierarchicul Regression, Stepwise Regression, Logistic
Regression, Binary Analysis, Panel Data Regression Model
el

v

Parametric Test: Sample Size determination, Large and Small
Sample. t-test, 2-test, f-test, Chi-square test, One way and Two
way ANOVA,

12

Multivariate Analysis: Cluster Analysis, Conjoint Analysis,
Discriminant Analysis, MANOVA.

Teaching Learning Process: Class discussions’ demonstrations, Power Point presentations,

Class activities’ mssignments, Field visits., Internship, etc.

Note:- Students will learn and practice all Statistical Techniques on datasets using

caleulntors and/or statistical packages as appropriate.

Shllﬂtld‘ Readings:

ol

. Cooper D R, Schindler P 5 and Sharma J K (2020) ; Business Research Methods, McGraw Hill
Edueation.

Sharma J K , { 2023)Business Suteatmi. S Chand Company Lid,

Zikmund William G; Business Research Methods, Thomson South- Westemn
Churchill, Gilbert A, Lacobucci, Dawn (2017); Marketing Research: Methodological

Foundations, South Westem
Panneerselvam R(2010); Research Methodology, Prentice Hall of Indin

Thomas H. Wancott and R. Wancott,{2010) Introductory Statistics for Business and Economics,
John Wiley and Sons, New York.




Subject: Commerce and Busivess Adminisiration

Course Code: = Course Title: Contemporary lssues in mnumi | Theory

Conrse Objectives: The maln objective of thiz paper [ w
I, To explore and anslyss curvend and emerging trends. challenges, and oppomunitics in ihe Feld of commeree.

To deveiop en understanding of the impact of globelization ond echnological advancements on commaes.
To esamine the ethical, legal, and social implications of conlemporary issuss in commeree,

To ephnmee eritical thinking and problem-solving skills through the application of theoretial fruneworks lo
rititlworld seemarkas,

To fogilitate the developient of & global mindset and culiiral sensitivity in the context of commerce,

6. Toapply scoounting principles in real-world scenariod, including analyzing fimancial performance and miking
informed business decisioni,

o

s

e Ormicomn es: Al Uhe onad of this cowrsc, the shalonts should be abls oc
Ihﬂiﬁndﬂrukthuﬂnh;hlﬂdﬂmm“dﬁum -
dern privecy. and susialnabiliiy.

COY Apply ethicul frameworks and legal principles to analyze and address ethical dilemmas anid sochal responsibility
fssues In commerce '

0. Critieally ussess and propese solalions o complex problems relsied 0 conlemporary lssues in commerce, wiilizng]
walyileal toaks, case studics. and practicsl exaemples

Condst independem reszanch on specific consemporary issoéd in cominerce, galhering and symthesizing
fiverse spimoes 1o suppon mformed deciion-raking.

Dienmomatrate cullers] sensitivity and on undersanding of ihe gobal mafure of commeroe, including the ahility
effectively in mubthoultoral keoms snd mavipaie cros-culiurs! businesa environments.,

Al and defend recommendations for addraising conlemporary issues based on evidence and logheal ressoning.

Crodim: 4 Ebective

M, Marks: 100 Min. Pass Marks: 55

Taotal Ma. al Lectures-Tulorial (in hours per wedk): L-T : 4-1

opics M. of
Vel T Lectares &0

Contemporary Accounting & Auditing: Fundamentals of Accounting

Theory; Indian Accounting standards and International Financial

1 peporting standards; Developments and New Dimensions in Accounting

- Inflation Accounting, Forensic Accounting, Human Resources "”

ceounting, Responsibility Accounting, Environmental Accounting and
ial Accounting. Emerging Research lssues in Accounting.

1] oulemporary [ssues in Finance: Various Issues in Corporate Finance; 12
| ndian_Financial System: An overview and Recent Developments] :




inancial Markets: Capital Market, Money Market, Forex Market
ional Finance: Owverview & Recemt Developments Tools
ogy in Financial Research.

temporary Issues in Banking & [nsurance: Banking lndusiry|

i0: Global and Indian Prospective, Micro Finance; Demonetization;
ash-less Economy and Digitization; Social Banking and Green Banking, 12
uswrance Indusiry Scemario: Global and Indian Prospective; Social
- Ethical Issues in Insurance Sector

i

ontemporary Issues in Taxation: General Theories and Principles o
v axation; Taxation Policy of Government of Indin; Direct and Indi 12
axes in India; Tax base in India; Tax Reforms: Indian Experience.

optemporary Issues Relating to Indian Economy: Various P
v n Indian Economy; Economic Policies of India; Various Econom i
cgulations in [ndia.

Teaching Learning Process: Class discussions [ demonstrations, Power point preseniations, Class
activities' nssignments, Field visits., [ntermship, etc.

Suggesied Readings:

I. Haluk Akdogan,"The lntegration of International Capital Markets: Theory and Empinical Evidence™.

2. L M Bhole, Financial Institutions & Markets- Structure, Growth & Innovations, TMH

3. Maurice Obstfeld and Alan M. Taylor, “Global Capital Markets: Integration, Crisis and Growth™,
- Cambridge University Press, 2005,

4. Arumugam Vijayakumar Indian Insursnce Sector in 21" century: An Cutlook, Gyan F\.l:luhqu House.

5. Indian Institute of Banking and Finance, 2016, Principles & Practice of Banking, McMillan, Mumbai.

6. K.C. Mishra and G.E. Thomas, General Insurance ~ Principhes and Practice, Cengage Leaming.

7. R L. Gupta, M. Radhaswamy: Corporate Accounting, 2021.

8. Sadhak H.: Life Insurance in India: Opportunities, Challenges and Strategic Perspective. Sage Publication

%. Levi. Maorice D: Intermational Fimance, MeGraw- Hill, International Edition

10. Singhania V.K_ & Singhanai Kapil, Direct mxes law & Practices, Taxman.

1. Supreme Court cases related to vurious economic lows,

12 1. Hamton, Financial Decision Making: Concepts, Problem and Cases, Prentice-Hall of India, New
Delhi, 4% Edition.

13, Stephan A. Ross, Randolph W, Waterfield and Jeffery Jaffe, Corporate Finance, Tata McGraw — Hill
Publishing Co. Lid., New Delhi, ™ Edition,

14, Richard A. Brealey and Stewart C. Meyers, Principles of Corporate Finance, Tata Me Graw- Hill
Publishing Co. LTD., New Delhi, 6™ Edition.

I5. Shailaja G, (2008), Intemational Finance, University Press (India), Pvi. Lid, Hyderabad, India.




Subject: Commerce and Business Adminisiration

—

Course Code: —— | Course Title: Contemporary Issues In Business Administration Theory

Coarie Objectives: The main objestive of this puper |s

I- To explone and snakere corrent and emnerping irends. challonpey. snd oppormmiiies in the Neld of business
sl

2+ o understand the impact of globallzation, technological sdvancements. and soclo-cubtural changes on business
mdmilnigration,

3 Vo develop oriticsl thinking and probdem-solving skills in the context of confcmporary besinets challenges.

4- To oihance knowledge of simicgic managomeni spprosches for sddressing comemporiry Baues in busines
ek vl sl o,

$- To loser an understanding of the role of leadership and isnowvatlon in navigaing contemponcy buxiness
EnFIsimis, :

# To develop an awaiencss of suitsnable busineis practions and coiporaie social responsibility in the comlext of
COMSIRP ATy BTN,

Course Duteanies: Al the end of this course, the students should be nbis io:

CO0, Ieeniify und describe varhous contensporany issues in the field of business admind stration.

Explain the comres and «ffccts of contemporary Bsees in buiness administration,

Apply theorétical frameworks and anndytbeal tools w onalyze and propose solitions 1o complex probilems related o
nEcrparary [swes in businass adminisiration. ..

Evalimse the meongths and weaknesses of different sirstcghcs and approsches bo managing conlemparary sues in
adminduration.

5 ltegrale kpowledge and skills from vereus disciplines (0 propose cosmprelwnsive approsches to managing
canporary s,

Critically cvaluie the effeciivensss and susiainability of solutions propoisd for conlemporery issues in business
istrallon.

Credits: 4 Elertive
Mo, Marks: 100 Ml Poss Marks - 53

Total Mo. of Lectures-Tuiorial (in bours per weekl L-T 5 4-1

Uit Topics i
usiness Manngement: Management Theories and Thinkers- Recent
velopments; Indian Ethos; Ethics and value system in Indian
1 Management; corporate Social Responsibility Comparative 12
nalysis of Indian Management with Various Global Management
tices (Specially that of China, USA and Japan)

Management: Concept of Profit and Wealth Maxim ization;
ision Making in Financial Management ; Capital Structure; 12
Valuation of a Firm; Contemporary Issues relating of Merger &
cquisitions; Research lisues in Financial Management.




arketing Management: Marketing Practices in Indian and Global
cenario. Emenging issues in Marketing- Green Marketing, Holistic
i Marketing, Metworking Marketing, Event Marketing, Nucleus 12
narketing, Digital Marketing and Strategic Marketing: Research Issues
in Marketing Management.

uman Resource Managemeni: Human Resources Management
ractices in Indian and Global Comtext; Sirategic Dimensions of HEM:

v 12
thics and HRM; Cross cultural izsues in HRM; HR Accounting; HR
udin; Research ssues in HRM.
orporale Governance: Conceptual Framework, Theories and codes o
” orporate Govermance; Corporate Governance Practices in India an
merging Economics. Emerging Research lssues in Corporat 12

OVWEManee.

Teaching Learning Process: Class discussions’ demonstrations, Power point presentations,
Class aclivities/ assigmiments, Field visits., Internship, etc.

Saggested Readlngs:

1. lan Dedson: The Art of Digital Marketing: The Definitive Guide to Creating Strategic, Targeted and
Measurable Online Campaigns, Wiley, 2016

2. Jones, Alex Trengrove, Anna Malezyk and Justin Beneke, Internet Marketing, Get S manier.

3. Parsons, Elizabeth and Pauline Maclaran, Contemporary lssves in Marketing and Consumer
Befmvioar. Elsevier Lid.: UISA.

4. V.5. Ramaswamy snd 5. Namakumari- Marketing Maragement Global perspective Indian Context,
4* Edition, Mac Millan, New Delhi

3. Luis R. Gomez- Mejia, David B Balkin and Robert L Cardy “ Managing Human Resources™, Prentice
Hall of India

&. TV Rao, HRD Audis, Sage Publications, New Delhi, 2000,

7. Dr. Prabhuduita Sharma, “Management Thought & Thinkers™, Vishwabharti Publication, New Delhi.

E Dr. R N Smgh, “Management Thought & Thinkers™, Sulian Chand & Sons.

9. Navin Mathur, “Management Thoughi®, National Publishing House, Joipur.

10. Peter F. Drucker, Principles of Managemént Practice Hall Lid., Mew Delhi.

1. Weihrich Heinz and Koontz Harcld, A Global and Entrepreneurial Perspective, 12" Edition,
Megraw Hill

12 Dalrymple, D). Sales Management: Concepts and Cases. New York. John Wiley, 1989,

13. Berman. Bell & Evans, Joel R.: Retail Management; A Strategic Approach; PHI/Pearson Education;
New Delhi.

14. Levy Michael & Weitz Barten W, Retailing Management; Tata McGraw Hill. New Delhi.

15 Adler, N.J.; Intemational Dimensions of Drganizational Behaviour; Kent pul: Boston.; 1991

16. Dowling, P.J. ete.; Intermational Dimensions of human Resources Management; 2™ ed..,
Wadsworth: California; 1994,

17, Hofstede, .; Culiures Consequence: Intermational Difference in Work Related Values; 2* adition;
Sage; London; 2001.

B




| 8. Crry Desseler, Human Resource Manngement, Prentice-Hall of Indim Pvi. Lid., Mew m, 10° Edlition. |

19, Koder Philip, Marketing Managemeni. Prentlee —Hall of Indiz, 2007

20, Saxenn Rajan, Marketing Management, Tuln MeGrow = Hill Publishing Ca. Lad, 3 Edition.

21. Cavuagil, 5. Knight Gary and Riesenberger, John R{2009), Inlernational Business- Sireegy Management
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Course Objectives: The main objective of this paper is 1o
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2. Te devibop o compichenalve understanding ol the ibcoretenl and concepuml frameworks relevant 1 the chosen
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3. To design ond execule 8 resesnch metbodokogy thal is oppropeiste for investigating the rescarch probéem.
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5. "o denw menning il conchusions based on the analysis of the data and the Gndings of the research.
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Course Dulcomes: Al the end of this course, the students should be able 10:
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Explain ihe significance and relovance of the research problam within ibe brosder field of commence and busines
i drathon.

C0). Apply theoretical framwworks and concepls 1o malyze and inferpret nescarch findings.
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ICO6. Evaluate the validity, reliobility, and generalizability of the nesesrch findings and methodology used.
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candidate and External Examiner appointed by C.C.S, University Meerut.
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